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Discourse markers


Firstly...secondly.....finally....


Another reason is...


On one hand…but on the other...


One opinion may be...


However...


Whereas...


Therefore…


As a result of…


Taking the above into account…


This could lead to...


It is my firmly held belief...


Alternatively...


In comparison to...


This may indicate...


For the reasons previously outlined…


In addition to this...


Consequently…


In conclusion…


In summary of the above…


In answer to the question of…








Poetry vocab list


Onomatopoeia


Alliteration 


Assonance


Enjambment


Metaphor


Simile


Oxymoron


Cliché


Irony


Juxtaposition


Image


Monosyllables


Rhythm


Personification


Anthropomorphism


Repetition


Stanza


Blank verse


Colloquialisms


Persona


Punctuation


Structure


Antithesis (opposite)


Connotation


Portrays


Conveys


Evokes


Emphasises


Illustrates


Reinforces


Embodies


Comparison


Contrast

















Paper 1 Tips


Remember: Purpose, Audience, Form


Form = the type of text e.g. is it a letter, newspaper article, advert, webpage, leaflet, magazine article?


Layout = How are pictures used? Is the picture in the centre of the page to draw attention to it? What about the size of headline, amount of copy (writing)? Do the paragraphs build to a climax?


Presentation = Think about all the devices e.g. bold text, masthead, strap-line, use of colour. How do all of these things help the reader to understand the text? Do they draw the reader’s attention to certain things?


Language = Does the writer use puns/play on words to amuse or intrigue? Is emotive language used? Rhetorical questions? How are you encouraged to think in a certain way?


Key words = fact, opinion, bias, anecdote, in/formal style, slang, syntax (sentence structure), tone (sarcastic, emotional, harsh etc), Standard English, dialect, colloquialisms, organisation, structure, effect.








Writing tasks�As well as on your ability to match your writing style to purpose and audience you will be assessed on general writing organisation (connectives, paragraphs, different types of sentences, variety of vocabulary), spelling, variety of punctuation etc.





Writing to persuade checklist:


repetition


opposite view


alliteration


rule of three


slogans


positives for audience


expert opinion


exaggeration


rhetorical questions


statistics


direct address


emotive language








Name





Writing to describe checklist:


varying sentence lengths for effect


varying the structure of sentences


use adjectives (huge, bright, brown, stupid)


use adverbs (slowly, cautiously, intensely)


use interesting vocabulary (NOT ‘nice’ ‘really’, ‘very’)


use simile, extended metaphor and alliteration





Personal areas to work on:














